
Vienna, 21/02/2019 | Thomas Schwabl

Job productivity and 
social engagement



2

Survey basics

CAWI | Marketagent.com Online Access Panel

n = 4.568 interviews (target group) | 18 - 69 years

Fulltime-employees in companies (min. 5 days) with at least two employees (IR: 45%)

AT, CH, GER, SE, USA, UK, FR, IT, ES and AR

Sample representative concerning the particular countries | random selection

29/01/2019 – 12/02/2019 

Methodology

Sample size

Target group

Countries

Quota

Survey period

07 min. 15 sec.LOI
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Sample structure in the target group (n=4.568)

14,5%
21,5%

15,1% 12,4%

36,5%

2 - 10
employees

11 - 50
employees

51 - 100
employees

101 - 249
employees

250 employees
or more

83,8%

12,0%
4,2%

5 days 6 days 7 days

Working days per week

Yes

37,0%

No

63,0%

Leadership 

position

AV: 40,8h per week
Median: 40,0h per week

24,3%

28,6%

24,0%

17,7%

5,3%

19,4%

27,2%

27,5%

20,4%

5,5%

21,3%

27,7%

26,2%

19,4%

5,5%

18-29

30-39

40-49

50-59

60-69

|61,9% 38,1%



Evaluation of the working situation, 
productivity and efficiency
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Working atmosphere in the company you work for
Top-2-Box: Very positive / rather positive | 4-scaled

50,5%

36,3%

37,8%

35,3%

31,8%

31,6%

26,8%

32,2%

24,1%

19,0%

42,3%

54,3%

52,1%

53,1%

55,7%

55,2%

58,9%

51,6%

59,6%

64,0%

92,8%

90,6%

89,9%

88,3%

87,4%

86,8%

85,7%

83,8%

83,7%

83,0%

(n=461)

(n=523)

(n=495)

(n=377)

(n=469)

(n=491)

(n=511)

(n=413)

(n=386)

(n=442)

1 = very positive

2 = rather positive

How would you describe the working atmosphere in the company you mainly work for?
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32,7%

46,5%

24,6%

45,0%

30,8%

31,8%

34,9%

28,6%

Total sample (n=4.568)

Yes (n=1.692)

No (n=2.876)

2 - 10 employees (n=664)

11 - 50 employees (n=984)

51 - 100 employees (n=689)

101 - 249 employees (n=565)

≥ 250 employees (n=1.666)

Working atmosphere in the company you work for
Top-Box: Very positive | 4-scaled | Total sample (10 countries)

Leadership position

Company size

How would you describe the working atmosphere in the company you mainly work for?
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Satisfaction with the company you work for
Top-2-Box: Very satisfied/ rather satisfied | 4-scaled

To what extent are you personally satisfied with the company you mainly work for?

49,5%

38,4%

37,7%

36,5%

29,3%

32,9%

35,0%

34,3%

23,3%

22,9%

41,2%

51,7%

52,2%

50,3%

55,9%

51,7%

49,1%

49,3%

57,3%

57,0%

90,7%

90,1%

89,9%

86,8%

85,2%

84,5%

84,1%

83,6%

80,6%

79,9%

(n=461)

(n=495)

(n=523)

(n=491)

(n=413)

(n=511)

(n=377)

(n=469)

(n=386)

(n=442)
1 = very satisfied

2 = rather satisfied
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34,3%

46,5%

27,1%

39,0%

1,6%

Total sample (n=4.568)

Yes (n=1.692)

No  (n=2.876)

Positive (n=3.990)

Negative (n=578)

Satisfaction with the company you work for
Top-Box: Very satisfied | 4-scaled | Total sample (10 countries)

Leadership position

Working atmosphere

To what extent are you personally satisfied with the company you mainly work for?
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75%

80%

85%

90%

95%

75% 80% 85% 90% 95%

How would you describe the working atmosphere in the company you mainly work for? || 
To what extent are you personally satisfied with the company you mainly work for?

Satisfaction with the company vs. working atmosphere
Top-2-Box: Very positive , satisfied/ rather positive, satisfied | 4-scaled

S
a
ti

s
fa

c
ti

o
n

Working atmosphere
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Individual workload
Top-2-Box: Very high workload/ rather high workload | 4-scaled

[…] Generally, how would you best describe your personal workload? 

33,6%

28,9%

16,1%

25,6%

19,7%

16,8%

25,5%

23,7%

15,9%

24,1%

56,2%

60,5%

72,3%

62,6%

68,3%

70,5%

61,8%

61,0%

68,3%

57,6%

89,8%

89,4%

88,3%

88,3%

88,0%

87,3%

87,3%

84,7%

84,1%

81,7%

(n=461)

(n=491)

(n=386)

(n=511)

(n=442)

(n=495)

(n=377)

(n=413)

(n=523)

(n=469)
1 = very high workload

2 = rather high workload
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Individual workload
Top-Box: Very high workload | 4-scaled | Total sample (10 countries)

23,0%

32,7%

17,2%

Total sample (n=4.568)

Yes (n=1.692)

No  (n=2.876)

Leadership position

[…] Generally, how would you best describe your personal workload? 



12

Productive working hours (self-evaluation)
Average value

[…] In General, how much percent of your working hours do you actually work productively?

79,4%

78,2%

78,1%

77,9%

76,5%

76,4%

74,2%

74,2%

73,8%

69,9%

 (n=413)

 (n=491)

 (n=511)

 (n=523)

 (n=442)

 (n=461)

 (n=386)

 (n=495)

 (n=469)

 (n=377)

AV: 76,0% 
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76,0%

73,6%

75,4%

76,5%

78,1%

79,3%

76,5%

72,4%

76,7%

71,8%

Total sample (n=4.568)

18 - 29 years (n=971)

30 - 39 years (n=1.267)

40 - 49 years (n=1.197)

50 - 59 years (n=884)

60 - 69 years (n=249)

Positive (n=3.990)

Negative (n=578)

Satisfied (n=3.917)

Not satisfied (n=651)

Productive working hours (self-evaluation)
Average value | Total sample (10 countries)

Age

Working atmosphere

Satisfaction with
the company

[…] In General, how much percent of your working hours do you actually work productively?
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72,7%

71,9%

69,7%

68,9%

68,8%

65,0%

64,6%

62,2%

59,8%

59,3%

 (n=413)

 (n=461)

 (n=491)

 (n=511)

 (n=523)

 (n=442)

 (n=469)

 (n=386)

 (n=495)

 (n=377)

Motivation during the working hours
Average value

And in general, how much percent of your working hours do you actually work in a motivated way?

AV: 66,5% 
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66,5%

69,9%

42,5%

70,6%

41,5%

Total sample (n=4.568)

Positive (n=3.990)

Negative (n=578)

Satisfied (n=3.917)

Not satisfied (n=651)

Motivation during the working hours
Average value | Total sample (10 countries)

Working atmosphere

Satisfaction with
the company

And in general, how much percent of your working hours do you actually work in a motivated way?
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The most productive weekdays
Total sample (10 countries)

On which weekdays are you most productive in regards to your main professional activity? […] || n=4.568

54,3%

65,0% 65,7% 65,0%

50,9%

11,7%

5,8%

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

≥ 250 
employees

48,3%
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The most productive time of the day
Total sample (10 countries)

14,8%

53,1%

7,7%

16,3%

5,7%

1,4% 1,0%

Early in the morning
(6.00 - 9.00)

In the morning
(9.00 - 12.00)

Midday
(12.00 - 14.00)

In the afternoon
(14.00 - 17.00)

In the evening
(17.00 - 21.00)

At night
(21.00 - 24.00)

Late at night
(0.00 - 6.00)

And at which time of the day are you most productive in regards to your main professional activity? […] || n=4.568
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The least productive weekday
Total sample (10 countries)

27,7%

6,7%

8,6%
7,2%

37,7%

5,7%
6,4%

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

And on which weekday are you the least productive in regards to your main professional activity? […] || n=4.568

≥ 250 
employees

41,1%
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The least productive time of the day
Total sample (10 countries)

17,6%

12,6%

16,5%

33,4%

13,2%

2,9%
3,9%

Early in the morning
(6.00 - 9.00)

In the morning
(9.00 - 12.00)

Midday
(12.00 - 14.00)

In the afternoon
(14.00 - 17.00)

In the evening
(17.00 - 21.00)

At night
(21.00 - 24.00)

Late at night
(0.00 - 6.00)

And at which time of the day are you the least productive in regards to your main professional activity? […] || n=4.568
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Senseless tasks during working hours
Daily/ Several times a week

How often do you have any "pointless" activities during your working hours just to make time pass (surfing the web, sorting your desk,
sending messages on your mobile etc.)?

18,2%

18,8%

19,3%

19,7%

16,4%

16,9%

17,3%

10,9%

16,0%

13,4%

30,1%

27,6%

26,7%

24,4%

24,5%

23,2%

22,0%

24,9%

19,4%

21,0%

48,3%

46,4%

46,0%

44,1%

40,9%

40,2%

39,3%

35,8%

35,4%

34,4%

(n=495)

(n=377)

(n=461)

(n=442)

(n=469)

(n=413)

(n=491)

(n=386)

(n=511)

(n=523) Daily

Several times a week
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Senseless tasks during working hours
Daily | Total sample (10 countries)

16,7%

21,2%

18,9%

15,4%

12,7%

8,8%

14,9%

27,3%

Total sample (n=4.568)

18 - 29 years (n=971)

30 - 39 years (n=1.267)

40 - 49 years (n=1.197)

50 - 59 years (n=884)

60 - 69 years (n=249)

Satisfied (n=3.917)

Not satisfied (n=651)

Age

Satisfaction with
the company

How often do you have any "pointless" activities during your working hours just to make time pass (surfing the web, sorting your desk,
sending messages on your mobile etc.)?
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Productivity during the last working hours of a typical working week
Bottom-2-Box: rather less productive/ not productive at all| 4-scaled

Please now think about the last working hours of a typical working week. How would you describe this time?

35,8%

28,4%

24,9%

21,4%

22,8%

21,0%

19,7%

21,3%

22,0%

20,6%

3,6%

4,8%

3,2%

3,6%

2,1%

3,7%

5,0%

3,1%

2,2%

1,8%

39,4%

33,2%

28,1%

25,1%

24,9%

24,7%

24,7%

24,5%

24,2%

22,4%

(n=469)

(n=377)

(n=442)

(n=495)

(n=386)

(n=461)

(n=523)

(n=511)

(n=413)

(n=491)

3 = rather less productive

4 = not productive at all
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3,3%

2,6%

8,1%

2,6%

7,8%

Total sample (n=4.568)

Positive (n=3.990)

Negative (n=578)

Satisfied (n=3.917)

Not satisfied (n=651)

Productivity in the last working hours of a typical working week
Bottom-Box: not productive at all | 4-scaled | Total sample (10 countries)

Working atmosphere

Satisfaction with
the company

Please now think about the last working hours of a typical working week. How would you describe this time?



Social engagement &
„Social Friday“
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Social engagement
Top-2-Box: Very useful/ rather useful | 4-scaled | Total sample (10 countries)

[…] How useful do you consider the following options in order to become socially involved? || n=4.568

39,9%

38,3%

22,4%

44,5%

42,9%

44,6%

84,3%

81,3%

67,0%

Donations in-kind

Voluntary work

Monetary donations

1 = very useful

2 = rather useful
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Reasons FOR volunteering
Total sample (10 countries)

[…] In your opinion, what are the reasons for volunteering? || n=4.568

46,6%

44,7%

43,9%

35,8%

34,4%

32,4%

29,2%

26,8%

23,7%

22,8%

16,1%

13,6%

2,6%

5,9%

Helping makes you happy and satisfied

One can support people, who aren't well off

If every individual managed a small contribution, together we could achieve a lot

Social engagement strengthens the sense of community

It makes you proud to support a project that serves a good cause

It is helpful to see your own life from a different perspective

Social engagement encourages social justice

Role model effect possibly motivates other voluntary activities

Social engagement can be a stimulus for self-help

One receives an immediate, positive response to one's own actions

Recognition in your environment

Volunteering can lead to a permanent, paid employment

Other reason

There are no reasons
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Attitude to socially committed companies
Top-2-Box: Very positive/ Rather positive | 4-scaled

[…] What is your personal opinion of companies that engage socially in this way?

48,7%

55,6%

55,1%

45,3%

40,7%

37,9%

37,0%

43,8%

34,1%

34,9%

48,2%

41,0%

41,2%

49,5%

53,6%

56,0%

55,4%

48,5%

57,8%

56,2%

96,9%

96,6%

96,3%

94,8%

94,3%

93,9%

92,4%

92,3%

91,9%

91,0%

(n=386)

(n=495)

(n=461)

(n=523)

(n=442)

(n=377)

(n=511)

(n=491)

(n=469)

(n=413)
1 = very positive

2 = rather positive

Top-Box:
Very positive

43,5%

18 - 29 years 47,1%

60 - 69 years 38,6%
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Likeability of the initiative „Social Friday“
Top-2-Box: I like it a lot/ I rather like it | 4-scaled

[…] All in all, how much do you like the initiative "Social Friday"?

52,3%

60,2%

48,2%

37,9%

43,3%

36,0%

37,0%

43,2%

36,8%

29,0%

40,6%

30,7%

41,3%

50,7%

45,1%

51,4%

47,2%

40,7%

46,6%

51,6%

92,8%

90,9%

89,5%

88,6%

88,3%

87,3%

84,3%

83,9%

83,4%

80,6%

(n=461)

(n=495)

(n=523)

(n=377)

(n=386)

(n=442)

(n=413)

(n=491)

(n=511)

(n=469)
1 = I like it a lot

2 = I rather like it
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Likeability of the initiative „Social Friday“
Top-Box: I like it a lot | 4-scaled | Total sample (10 countries)

42,7%

39,7%

47,4%

46,1%

46,6%

40,5%

39,0%

32,5%

Total sample (n=4.568)

Male  (n=2.828)

Female  (n=1.740)

18 - 29 years (n=971)

30 - 39 years (n=1.267)

40 - 49 years (n=1.197)

50 - 59 years (n=884)

60 - 69 years (n=249)

Gender

Age

[…] All in all, how much do you like the initiative "Social Friday"?
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Attributes of the initiative „Social Friday“
Top-2-Box: fully applies / rather applies | 4-scaled

42,3%

43,6%

39,8%

42,2%

42,1%

41,3%

37,3%

32,4%

35,2%

34,7%

32,4%

32,2%

32,8%

32,4%

32,0%

34,5%

30,1%

28,8%

29,2%

27,3%

44,7%

42,4%

45,6%

43,2%

43,0%

43,4%

44,8%

49,3%

46,2%

45,9%

47,7%

47,5%

45,2%

45,6%

45,8%

43,4%

47,0%

46,8%

46,2%

43,1%

87,0%

86,1%

85,4%

85,4%

85,1%

84,7%

82,1%

81,6%

81,4%

80,6%

80,1%

79,7%

78,0%

77,9%

77,8%

77,8%

77,1%

75,6%

75,4%

70,5%

Can help to create/strengthen social consciousness

Valuable for our society

Responsible

Useful

Helps to create a better society

Has a role model effect

Value - based

Reputable

Positively stands out from other social projects

Future-oriented

Proactive

Appealing

Exceptional

Courageous

Creates enthusiasm

Added value for companies

Clever

Dynamic

Cosmopolitan

Apolitical/ independent

1 = fully applies

2 = rather applies

To what extent do the following attributes apply to the initiative "Social Friday"? […] || n=4.568
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Participation: initiative „Social Friday“
Total sample (10 countries)

Would you like to take part in the initiative "Social Friday", if your company is involved in this initiative? || n=4.568 || AV 1,9

35,7%

45,9%

13,3%

5,1%

Yes, definitely Yes, probably No, probably not No, definitely not

18,3%

81,7%
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Participation: initiative „Social Friday“
Top-Box: Yes, definitely | 4-scaled | Total sample (10 countries)

35,7%

33,0%

40,1%

40,4%

40,5%

32,8%

30,5%

25,7%

41,8%

32,2%

Total sample (n=4.568)

Male (n=2.828)

Female (n=1.740)

18 - 29 years (n=971)

30 - 39 years (n=1.267)

40 - 49 years (n=1.197)

50 - 59 years (n=884)

60 - 69 years (n=249)

Yes (n=1.692)

No  (n=2.876)

Gender

Age

Leadership position

Would you like to take part in the initiative "Social Friday", if your company is involved in this initiative?
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Advantages of the initiative Social Friday for the company
Total sample (10 countries)

In your opinion what are the advantages for companies, who socially engage within the initiative "Social Friday"? || n=4.568

42,6%

40,1%

40,0%

39,6%

37,3%

35,9%

34,4%

33,6%

30,0%

26,0%

25,0%

23,6%

20,6%

4,0%

5,8%

Employees strengthen their social competence

Variety in everyday working life

Strengthens the company and the brand image

Employees are proud to be part of a company, who makes this possible

Community and solidarity of the employees is strengthened

Improves reputation

You get to know each other from another perspective within the team

Increases the employee loyalty and motivation

Increases brand awareness

Increases the attractiveness and appeal of the employer

More media presence/more public interest

Increases the customer loyalty and trust

Access to new customer groups through the social engagement

Other advantages

No advantages
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Advantages of the initiative Social Friday for the society
Total sample (10 countries)

And what in your opinion are the (long-term) advantages for society, when companies regularly socially engage within the initiative "Social Friday"? || n=4.568

39,4%

37,8%

36,5%

36,3%

36,2%

35,2%

31,8%

30,9%

30,8%

29,4%

28,2%

27,3%

22,8%

17,1%

16,1%

15,9%

15,9%

14,8%

3,7%

6,1%

Motivation for others to engage socially

Increases social sensibilities

Social role model effect

Increases empathy people in need

Increases the sense of responsibility towards society

Promotion for social cohesion

Increases life quality

Increases tolerance towards other groups in society

Increases the ability to offer or receive help

Help is given directly where it is needed

Integration of different social groups

Attention is drawn to problem areas

Promotion for psychosocial health

Densification of diverse social networks

Equal health opportunities for all social classes

Promotion for physical health

Increases health competence (boosting/maintaining your own health)

Developing better coping strategies with health problems

Other advantages

No advantages
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